Value in the leisure sector

isn‘t just about price...

How people judge whether a day out is worth it -
and why clarity often matters more than cost.

People weigh up what they get emotionally, intellectually and
experientially — not just what they pay. UK household spend

on recreation and leisure reached a record £60 billion in 2024 -
despite persistent cost of living pressures.

We wanted to explore what this rising trend of experiential
spend means for the leisure sector, how consumers are
assessing value and how leisure organisations should respond.

Assessing value is complex and multi-layered: Top five drivers of value for money
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Key value insights uncovered:
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Free entry shifts the psychological ‘contract’,
lowering risk, but also reshaping expectations:
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Three key takeaways:
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